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Match of Marketing Material to Experience

The data for this indicator is collected by TOMM through the Visitor Exit Survey
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Further Information: Please refer to the Latest TOMM Visitor Exit Survey Report available at www.tomm.info for more detail

on visitor length of stay and market profiles.

Notes: 2000/2001, 2001/2002 - Question was ‘your expectation of your trip against the actual experience you had while on KI', 2002/2003 not measured. Question now ‘do you
believe KI's marketing material matched the experience you had while on KI'.

Disclaimer

TOMM does not represent or warrant that this information is correct, complete or suitable for the purpose for which you wish to use it. By using this information you acknowledge
and agree to release and indemnify the TOMM for any loss or damage that you may suffer as a result of your reliance on this information.
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